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Preface 
 

THIS report evaluates the manner in which the media in Zimbabwe reported on the 16 

Days of Activism Against Gender-Based Violence campaigns that were held from 2010 

up to 2014. It underscores the strengths and weaknesses that were exhibited by the 

media in their coverage of the topic. MMPZ evaluates the quality and quantity of 

information presented in the media that were monitored. The report assesses the 

media’s commitment and impact in addressing the emotional and physical violations 

that were perpetrated against men and women, as well as marginalized groups in the 

past five years. The report also measures whether the media were able to take an 

affirmative approach in addressing the plight of the most affected, particularly women 

and young girls. 

  
Diakonia funded this research. 
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Chapter One 
 

1. Introduction 
 

IN 1991 a United States gender-based organisation, Women's Global Leadership 

Institute, propelled a campaign dubbed the 16 Days of Activism Against Gender 

Violence. The campaign, which now takes place annually in the period between 25 

November and 10 December, is aimed at raising awareness to end Gender-Based 

Violence (GBV), particularly violence against women and girls. Since its launch, the 

event has grown into a popular world awareness campaign. In Zimbabwe the occasion 

enjoys widespread publicity in all media. Every year various stakeholders including 

gender-based organisations, the government and the media mount numerous activities 

in solidarity with this campaign. 

 
This report recognizes GBV as violence, sexual or otherwise, which plays on gender 
norms and gender exclusions to break people down both physically and psychologically. 
Both women and men may be victims and subject to rape; increased rates of HIV 
infection, as well as other sexually transmitted infections (STIs); damage to physical and 
psychological health; disruption of lives; and loss of self-confidence and self-esteem1. 
 

For the past five years MMPZ has been monitoring the media’s coverage of the16 Days 

of Activism Against GBV (shortened in this report to The 16 Days’ campaign) and 

related issues. The monitoring is aimed at evaluating the media’s performance and 

professionalism in addressing critical issues and relevant elements related to GBV and 

The 16 Days’ campaign as a special world event. MMPZ has produced separate reports 

on each of these16 Days campaigns. However, in this report MMPZ provides an 

overview of the patterns observed in the manner in which the Zimbabwean media have 

been reporting on The 16 Days’ campaigns in the period between 2010 and 2014. This 

analysis is based on the findings from all five reports on this issue.  

 

While the primary objective of this report is to assess media’s performance and 

understanding of the issue of GBV as a serious social problem, it also seeks to measure 

the country’s progress in meeting the Millennium Development Goals (MDGs on 

Gender) whose targets were set for 2015. MMPZ seeks to measure progress made by 

various stakeholders in achieving MDG Goal No.3, which seeks to ‘Promote Gender 

Equality and Empower Women’2. MMPZ believes that gender equality and the 

empowerment of women cannot be achieved as long as cases of violence against 

                                                           
1 http://www.isis.or.ug/wp-content/uploads/downloads/2014/06/Sudan%20Report%202008.pdf 
2 www.un.org/en/mdg/summit2010/pdf/List%20of%20MDGs%20English.pdf 
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women continue spiralling. Although the major responsibility to meet the MDGs lies with 

the government, MMPZ believes that government alone cannot fulfil this responsibility 

without the help of civil society. Collective efforts in which other stakeholders also play 

their part are the answer towards meeting the UN’s MDGs. This explains why the media 

should play their part in addressing gender inequalities affecting society, particularly 

those relating to women and young girls. The media should effectively portray the 

magnitude and impact of GBV and other gender disparities as they arise every day of 

the year and not just during The 16 Days campaign. 

   

This report therefore, represents MMPZ’s efforts towards raising awareness on the 

need for the media and journalists in Zimbabwe to continuously prioritise sensitive and 

informed reportage of all cases and forms of GBV in the country. The media’s mandate 

is to expose all forms and cases of GBV and initiate debate around the issue. The 

media should help in addressing the challenges of GBV in order to promote social 

justice between men and women. This will contribute significantly to all members of 

Zimbabwean society enjoying their constitutional rights, participating in all productive 

activities and living in human dignity. 

  

MMPZ believes that the media’s status in society as the Fourth Estate and a highly 

influential socializing agent, present them with a perfect opportunity to champion the 

anti-GBV dialogue in the country. The media have a moral obligation to educate society 

about the negative impact of this serious social disease that also undermines 

development. While the media do carry numerous reports of incidents relating to GBV, it 

is evident they can do more to investigate the causes and extent of this sickness within 

our society, to expose its impact, and to help society find solutions by debating the issue 

widely and keeping it at the top of the public’s priority list. 

  

The media should also help to determine the agenda, influence society and redefine 

people’s beliefs and attitudes with regard to GBV. There is no doubt that GBV is one of 

the major social challenges affecting many families in Zimbabwe, and indeed, the world 

as a whole. Statistics from the Zimbabwe Republic Police (ZRP), the courts, gender-

based organisations and the media themselves indicate that gender-based violence has 

reached alarming levels in Zimbabwean society. It is therefore the media’s obligation to 

champion campaigns aimed at addressing GBV, particularly violence against women 

and girls.  
 
MMPZ hopes that the findings in this report will help the media to reflect on their 
performance in covering GBV issues during The 16 Days campaigns and beyond, and 
to improve in areas where they showed weaknesses, as well as building on their 
strengths. 
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1.2 Justification 
  
THIS study is significant as it seeks to investigate the effectiveness of Zimbabwe’s 
media in addressing GBV issues in general and during The 16 Days’ campaigns in 
particular. The evaluation is important as it helps the media to reflect on their efforts and 
improve in areas that require attention.  
 
In addition, this report also makes practical suggestions to help the media to report on 
GBV more effectively. MMPZ’s intention is not to expose media weaknesses, but to 
engage the media constructively in a way that will help society understand the extent 
and nature of the problem and to develop strategies that will assist in overcoming this 
blight on the nation.  
 
This report also attempts to raise awareness on the need for our media to be gender 
aware in their news-gathering and dissemination processes. MMPZ appreciates media 
efforts in addressing gender issues in the country. However, the organization realized 
that there are certain key components of GBV and gender issues that the media 
struggle to address. These issues are highlighted in this report and they should help the 
media to evaluate their level of appreciation for gender principles and values. 
 
Media stakeholders, including policymakers, should also benefit from this exercise, as 
they will gain a better understanding of how the country’s media is performing in dealing 
with GBV. The report acts as a performance review that will guide policymakers, 
including media owners, the government, gender-based organizations and the public to 
understand the magnitude of the problem and to identify effective policy interventions. 
 
MMPZ decided to focus on measuring media performance in covering GBV issues 
during The 16 Days campaigns because during this period, all the media pay attention 
to one topic and provides a standardized platform for comparative analysis. During The 
16 Days’ campaign all the media appear to be driven by an unwritten agreement that it 
is their moral obligation to dedicate time and space to the campaign, unlike during the 
rest of the year when coverage of the topic seems more optional. 
 

 

1.3 Methodology 
  
THIS research used a document analysis research method in assessing media 
performance in their coverage of The 16 Days since 2010. Document analysis is a form 
of qualitative research in which documents are interpreted by the researcher to give 
voice and meaning around an assessment topic.3 
 

                                                           
3 http://studentresearch.ucsd.edu/_files/assessment/Assessment-Methods.pdf 
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The research involved the analysis of all reports on The 16 Days campaigns that were 
produced by MMPZ since 2010 to pick out various trends and patterns of media 
coverage of the topic. The process also involved codifying content or findings into 
themes and measuring all quantifiable issues, such as the number of sources quoted. 
The qualitative aspect was used to provide commentary to emerging themes. 
 
 

1.4  Background and Scope of the research 
 
THIS report evaluates the extent to which the media in Zimbabwe covered GBV issues 

since 2010. The report analyses trends noted in reports on 16 Days of Activism, which 
MMPZ produced over this period. The study involves monitoring these reports which 
underline how the media fared in addressing the problem of GBV in the past five years.  
Fig 1 below provides a list of all the five reports monitored. 
 
Fig.1 List of sources examined 
 

Title of Report Period Covered   Nature 
 
MEDIA MONITORING PROJECT 
REVIEW – The Media’s coverage of 
the 16 Days of Activism Against 
Gender-Based Violence 
 

 
25/11/2010- 10/12/2010 

 
16 Days of Activism 

Zimbabwe media’s coverage of 16 
Days of Activism Against Gender-
Based Violence - Media Reports the 
Tip of an Iceberg 
 

25/11/2011-10/12/2011 16 Days of Activism 

Selected domestic media coverage 
of the 16 Days of Activism Against 
Gender-Based Violence Campaign 
2012 
 

25/11/2012-10/12/2012 16 Days of Activism 

16 Days of Activism against Gender 
Based Violence: A snapshot media 
analysis. 
 

01/11/2013-11/12/2013 16 Days of Activism 

A report on media coverage of the 
16 Days of Activism  Against 
Gender-Based Violence. 

25/11/2014-10/12/2014 16 Days of Activism 

 
The study is also informed by the core values of local, regional and international 
regulations and standards that guide gender issues. The local legal and policy 
frameworks that inform this study include the Domestic Violence Act, which criminalizes 
any form of gender-based violence and the 2009 Anti-Domestic Violence Council 
among others. Regionally and internationally, the study also recognizes instruments 
such as the SADC Protocol on Gender (2008) and the United Nations Declaration on 
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the Elimination of Violence Against Women, (1993). Both instruments intended to 
advance equality between men and women and to end violence against women. 
 
 
 

Chapter Two 
 
2. Summary and Key Observations 
 
THE findings in this report are based on the key observations made in the five reports 
on The 16 Days campaigns that were produced in the period between 2010 and 2014. 
In the report, MMPZ investigates and analyses the manner in which the media reported 
on The 16 Days as an event itself and GBV as a topical issue to mark the event. 
However, in some instances the report also provides examples from specific media 
outlets and observations made in other reports on gender, which the organization has 
produced. The major observation made by MMPZ is that The 16 Days campaign has 
grown into a popular event in the country due to the positive coverage it enjoys in the 
media. 

 

The 16 Days campaign; a popular event in the media  

MMPZ observed that the prominence and relevance given to The 16 Days by 
Zimbabwe’s mainstream media has been growing tremendously over the past five 
years. The media treat The 16 Days campaign as a special occasion by according it 
special coverage through reports that are specifically dedicated to the event. These 
reports include coverage of the build-up to the commemoration of the event, issues 
raised and activities carried out during the event. The quality of coverage in terms of the 
depth and analysis of the reports is another issue, but the publicity the campaign is 
accorded is clear proof that the country’s media is determined to play its part in ending 
gender-based violence in the country. All five thematic reports on The 16 Days 
campaigns that were produced in the period under review showed that the event was 
well publicized over the past five years.  
 
As such, MMPZ concluded that The 16 Days of Activism campaigns that were covered 
by the media in the period under review were given prominence. This shows that 
Zimbabwe’s mainstream domestic media treat the event as a serious issue of public 
interest. MMPZ noted that the coverage of the event in its five thematic reports was 
reasonably progressive. It saw improvements in the prominence given to the campaign, 
with several reports on the topic earning space in the main news sections of both the 
broadcast and print media. 
 

 

Women outnumber men as sources in GBV reports  
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MMPZ observed a common trend in which women have been dominating debate in the 

media on GBV and The 16 Days campaign in terms of sourcing. Except for the year 

2011, in which the media quoted more male voices, the rest of the years have seen 

women emerging as the controlling voice in discussions on gender-based violence. 

Both the male and female axes in Fig 1 below portray the nature of sourcing in the 

media during each of the five 16 Days campaigns examined in this study.  

 
Fig 1. Proportion of male and female voices from 2010 to 2014 

 

 
 

As shown in Fig 1 above, women sources constituted 54% of the voices quoted in 2010, 

while males constituted 46%; 2012, females (63%) and males (37%); 2013 females 

(56%) and males (36%) and in 2014 females (52%) and males (48%). 

The major reason why male voices dominated in 2011 (56%) is because the media 

offered little prominence to real GBV issues during The 16 Days campaign. Instead, the 

media covered the topic in the context of former Prime Minister and MDC-T leader, 

Morgan Tsvangirai’s marriage saga involving his former girlfriend Locadia Tembo. Only 

30 (28%) of their 106 self-generated reports on the issue were about GBV and other 

gender related violations, mainly committed by men against women. However, both the 

public and private media appeared fixated with Tsvangirai’s marriage saga, which 

comprised 76 (72%) of the 106 reports these media carried between 25 November and 

10 December 2011. Concentrating on Tsvangirai’s marriage saga therefore resulted in 

the media favouring male voices, mostly politicians and political analysts commenting 

on the issue. Thus, most gender-related reports in the media during The 16 Days 

campaign in 2011 focused on the perspective of the political connotations and image of 

the then Prime Minister rather than on gender-based violence. 
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Another observation was that the number of female sources quoted per each 16 Days 

campaign fluctuated as shown by the different figures for each year. For instance, in 

2010 female voices constituted 54%, in 2011 the figure declined to 48%, while in 2012 it 

rose sharply to 63%, then dipped in 2013 (60%) and fell again in 2014 (52%). This could 

be a result of various factors. One of these is simply that the media carried different 

numbers of stories on GBV and The 16 Days campaign each year. Additionally, the 

specific issues and themes on GBV that are discussed or naturally emerge during each 

16 Days campaign vary every year. In other instances the media simply quote more 

female sources during a certain 16 Days Campaign than the others. 

But Fig 1 also shows that the participation of men as sources in issues relating to GBV 

and The 16 Days campaign is on the increase. Apart from the false picture created in 

2011 by the media’s pre-occupation with the moral issues surrounding Tsvangirai’s 

marriage saga, 2012 witnessed the lowest participation of male voices in the gender 

debate - just 37% of all voices quoted were men. But in the two years since then, there 

has been a steady increase in the number of men accessed as sources on gender 

issues and The 16 Days campaigns; 40% in 2013 and 48% in 2014, which 

consequently brought more balance of gender participation in the gender debate. 

In our initial report in 2010 MMPZ’s observed that the media mostly prioritised female 

voices (54%) when discussing issues to do with gender.  And this rose to a high of 65% 

in 2012. Male voices are only likely to dominate in cases in which the media report on 

special cases in which men are naturally positioned to comment. Otherwise most of 

their self-generated reports on gender issues (and the 16 days campaign) naturally 

presented women as primary sources of information.  

However, there appears to be a growing awareness in the media that gender issues 

require the equal participation of both men and women, and especially that GBV cannot 

be solved by women alone. 

The gradual and steady increase in the number of male voices quoted in the media from 

2012 is therefore both encouraging and realistic. It shows that the media understands 

that the gender discourse is critically dependent on the participation of both genders. 

This can be attributed to calls by various gender and media stakeholders for the media 

to increase the number of male sources commenting about gender issues in their 

reports and programming. The change can also be attributed to efforts by policymakers 

to mainstream the participation of both women and men in initiatives aimed at ending 

GBV in the country. 

 

Influential women and men dominate media debate on GBV  

Nonetheless, MMPZ noted that although women appear to dominate discussions on 

GBV, most voices that the media rely on during The 16 Days campaign and 
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commenting on GBV are those of the affluent and influential female and male members 

of society. Such voices include office bearers, politicians, businesswomen, gender 

activists and other prominent female figures. Their actions and messages during the 

campaign are based on statistical presentations of the prevalence of the problem in the 

country. They also act as the mouthpiece of the victims of gender-based violence by 

presenting special cases of a few brave victims who would have visited their offices 

seeking assistance. Ordinary women themselves, who constitute the majority of victims 

of gender-based violence, are either sidelined or accorded limited space in the media.  

For example, the voice of the former Minister of Women’s Affairs, Gender and 

Community Development, Oppah Muchinguri, was a main feature in the news. Voices of 

leaders of women’s organisations, including WOZA’s Jenni Williams and Netty Musanhu 

of Musasa Project, have also been dominant in most media reports on gender in the 

past five years.  

MMPZ also observed that although the media invited men to discuss gender-based 

violence issues, they rarely talked in their capacity as ordinary citizens but as 

representatives of male gender-based organisations. This usually happened during 

radio and television current affairs programmes where male representatives from 

organisations, such as Padare Men’s Forum, were invited to participate. Although 

ordinary males were invited to share their views during such discussions, the issues 

they participated in were decided by the media and not based on individual 

experiences. 

This indicated an over-reliance by the media to allow officialdom and events to set their 

agendas where prominent politicians, government officials and women’s organisations 

dominate the discourse. 

 

The role of men in ending GBV appreciated 

MMPZ also noted a gradual paradigm shift in the manner in which the media treat men 

in the gender discourse. Although statistics on GBV show that the media favour female 

sources when addressing gender issues, they also showed interest in changing 

perceptions that always regard men as GBV offenders. The media have shown that in 

recent years men can also be victims of gender-based violence. The following headlines 

were some of the examples that portrayed men as victims of GBV: 
  

 Wife scalds husband with hot porridge, (The Chronicle, 28/11/12). 

 Woman scalds hubby, (The Herald, 23/11/13). 
 

Additionally, the media also showed the importance of including men in the GBV 

debate. Men were treated as important stakeholders in finding solutions to end gender-

based violence. The media did so by promoting publicity campaigns by organizations 
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such as Padare Men’s Forum. Most such programmes were presented on television 

and radio stations. For instance in 2012, ZTV’s Current Affairs Programme Media 

Watch hosted Padare Men’s Forum representative Kelvin Hazangwi. He spoke at length 

about how his organization was tackling the challenge of gender-based violence from a 

perspective that seeks to make men change their attitudes and behaviour. Such insights 

were also incorporated into Spot FM’s news bulletin (3/12/12). The Herald (30/11/12) 

also carried a comment from the same Padare official entitled ‘Let’s strive to conquer 

gender-based violence’. In the report Hazangwi stated that his organization was 

continuously making efforts to eradicate the vice by engaging men so as to educate 

them on violence against women and its implications for families and communities.  

 
 

Physical violence most reported form of GBV  

MMPZ noted that physical violence has been the most common form of GBV reported in 
the media during The 16 Days campaigns. Most media reports during the five 
campaigns between 2010 and 2014 were on physical violence.  These included sexual 
assault, battering and murder. This observation can also be confirmed by The Herald 
report (28/11/11), which cited police records showing that most reported cases of GBV 
were those of physical abuse. The same report cited ‘The Multiple Indicator Monitoring 
Survey of 2009’, a joint project by UNICEF and the government of Zimbabwe. According 
to the report women in Mashonaland Central Province are beaten for allegedly simple 
things like burning a pot of sadza, refusing to have sex and going out without telling 
their husbands, among other “offences”. 

 

However, MMPZ noted that during The 16 Days campaigns, cases of GBV against 

other marginalised groups, such as the disabled, children, and the homeless, and old 

people were only partially covered or totally sidelined. The media tended to focus more 

on the abuses committed against women in the mould of housewives and girlfriends of 

perpetrators and mostly appeared in the public domain as the result of court reports. 

This has given the impression – and not entirely inaccurate – that gender-based 

violence in the media has been mostly interpreted as a conflict that only happens in the 

private domain.  

 

However, in 2014 MMPZ noted that the media started paying attention to cases of GBV 

in the public domain. For example, the media widely condemned cases of GBV that 

happened at public places and institutions, such as churches, work places and bus 

terminuses. For instance, the media widely condemned a case in which a woman was 

stripped and harassed by touts at the Fourth Street commuter bus terminus in Harare in 

early December 2014. 

 Quality matters… 

MMPZ observed that there is a need for the media to improve the qualitative nature of 

their reports on GBV and its impact on society. In most cases, coverage of The 16 Days 
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campaigns is confined to reporting about the event itself and less about the causes and 

nature of GBV as a problem, its various forms and its effects on society. The media tend 

to focus mainly on giving prominence to events organized by various stakeholders to 

mark the occasion and anti-GBV messages by government officials and gender-based 

organizations.   

 

MMPZ also noted that at times the campaigns were overtaken by events with news 

organizations relegating issues of gender-based violence to the new topics of interest. 

For example, in 2011 the message against gender-based violence emerged largely as a 

secondary issue to the Tsvangirai marriage saga. In 2013 the event was overshadowed 

by the Gumbura saga in which the Independent End Time Message Church founder, 

Robert Gumbura was jailed for raping several of his congregants. While these events 

acted as fresh and practical case studies to stir debate around GBV issues during the 

two separate campaigns, the media preferred to treat them as the bedrock of The 16 

Days campaign discussions. They tended to confine discussions on gender violence 

around these two case studies to the extent that other important cases were 

overlooked.  

 

As a result, the quality of the coverage of The 16 Days campaigns by several news 

organizations monitored during the period was compromised by their over-dependence 

on events; court reports, official statements and statistics. This compromised the depth 

of their reports on the topic. The media showed limited inclination to develop 

independently generated reports investigating the causes and effects of gender-based 

violence.  

 

Even though the media played their part in advancing the anti-GBV discourse, they 

showed limited initiative in providing analysis and interpretation to the many court cases 

of GBV they reported on. Court trials of course, can only be reported strictly in relation 

to the events of the trials themselves. But there was little effort to provide context and 

factual statistics on the type and prevalence of these events. Police and other official 

statements made during these campaigns were covered, but interpretation, comment 

and analysis about these figures would have provided useful insights for the public 

about this serious social blight. Information about the various laws and policies that 

criminalize GBV also remained superficial. 

 

MMPZ noted that even during periods outside of The 16 Days campaigns, the country’s 

media have been failing to stress the fact that GBV, by its very nature, constitutes a 

serious violation of fundamental human rights. The media have been failing to show the 

extent to which women’s civil and political rights, such as the right to life and the right to 

physical integrity, were violated, especially during times of crises. For example, during 

elections and the 2007 to 2009 economic crisis, women suffered extensively from 

violence, sexual violence and rape, either as a form of political intimidation or economic 
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survival. GBV cases, sexual exploitation and abuse (SEA) and other forms of violence 

were rife during these times.  

 

During The 16 Days campaigns the media have an opportunity to revisit cases of GBV 

that were committed during such periods. They should not confine themselves to the 

GBV cases that appear in court during The 16 Days campaigns, or to reporting the 

events of the campaigns themselves, as most media did. Events in past years, including 

the 2008 and 2013 elections and the Tokwe Mukorsi flood disaster, among others, are 

cases in point. The media could have revisited gender violations committed during 

these major events so as to give context and practical case studies to The 16 Days 

campaigns. This is so because some of the most atrocious cases of GBV were 

committed outside The 16 Days campaigns. 

 

In the end, the only indication of the magnitude and seriousness of GBV and its 

prevalence was narrowly reported via the statistical observations of official sources, 

such as the police with little interpretative follow-up.  

 

The media also did little to explore the impact of GBV on society. The aspect that GBV, 

by its nature, increases the spread of sexually transmitted diseases, including HIV/AIDS 

and unwanted pregnancies was not well conveyed in the media. If reported on at all, 

these related issues appeared to be discussed separately. The added responsibilities 

women have in productive, reproductive and community work often increase their 

vulnerability to GBV, and was also not explored. The media did not explicitly stress such 

dynamics in most of their reports on GBV during The 16 Days campaigns.  

 

The media also failed to explicitly investigate the economic impact of GBV on both 

human and national development. Most gender studies point to the fact that countries 

with high levels of gender inequality, also tend to be those that experience greater 

poverty, slower economic growth, less inclusive governance and a lower quality of life. 

As such, GBV as a form of gender inequality hampers development by greatly 

constraining the potential of women to contribute to economic, social and political 

processes. Since GBV greatly affects women, it also restricts their basic human 

capacity as well as limiting their access to resources and opportunities, such as 

employment and education. This perspective was not well communicated in most 

reports on GBV issues. Instead the media merely treated most cases of GBV as 

assaults, rape, molestations, murder or crimes of passion.  

 

 

 

The media finding it difficult to do away with stereotypes  
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MMPZ noted that even during The 16 Days when the media robustly report on GBV, 

they continued using suggestive and gender-biased expressions. In the past five years 

the media frequently perpetuated long-held traditional and socially prejudicial 

perceptions about men and women. This tended to undermine the media’s critical role 

in transforming attitudes towards violence against women. The most common gender 

prejudices tended to portray women either as “vixens”, or passive and weak victims of 

sexual violence, while men were presented as sex predators. Phrases such as ‘an 

insatiable appetite for…’ were commonly used in stories in which men were accused of 

committing various sexual offences against women.  

 

The Tsvangirai marriage saga and Gumbura sex scandal are typical examples. 

Coverage of these cases tended to portray women as the ‘weaker sex’ who could not 

defend themselves against the sexual onslaughts of the politician and the preacher 

respectively. 

 

Unfortunately, the media also seem to judge women who challenge male authority. The 

media tended to support the patriarchal values that women should not challenge the 

authority of their men. For instance, The Herald (23/11/13) described the women who 

scalded her hubby as “cheeky” which created a picture of insubordination, disrespectful 

and daring behaviour. 

 

Policy dialogue still lacking 

Although the government of Zimbabwe crafted gender responsive policies to addresses 

the different situations and needs of women and men, girls and boys, the media still fail 

to educate the public about such policies. For instance, the government through the 

Domestic Violence Act [Chapter 5:16] established a comprehensive multi-sectoral 

response which resulted in the adoption of two models: One Stop Centres and 

strengthened Referral Pathway. The One Stop Centre model seeks to provide all 

services at communal and district level under one roof to enable survivors of GBV to 

conveniently access services including health care, psychosocial support and legal. The 

Referral Pathway is aimed at increasing access to life saving multi-sectoral response 

needs of survivors. This helps to ensure that GBV survivors are referred to the 

appropriate service provider, thereby avoiding secondary trauma. 

 

Again, in 2010, the government launched a campaign to extend the 16 Days to 365 

Days of Activism against GBV under the Zero Tolerance to Gender Based Violence 

banner. The Campaign aimed at promoting the 4Ps concept as it focused on 

Prevention, Protection, Participation and Programmes. Under this campaign, 

information on Domestic Violence Act and other laws was translated in local languages 

and distributed to rural, communities. 
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However, little effort has been made by the media to reinforce these efforts. MMPZ 

established that most anti-GBV programmes and issues presented particularly on radios 

and television are sponsored by external sources such as NGOs and embassies of 

certain foreign governments. This undermines editorial independence as the media only 

flight adverts to make people aware about the existence of such programmes. Yet they 

do not make further efforts to unravel the specific services, their nature, where they can 

be found and how they benefit the victims of GBV. Hence, there has not been much 

effort by the media to unpack such knowledge to the people during The 16 Days. 
 

 

Chapter Three 

Conclusion 

MMPZ concluded that The 16 Days of Activism Against Gender-Based Violence is a 

high profile event in Zimbabwe because of the prominence it received in the media. The 

five annual reports on The 16 Days campaigns that were produced between 2010 and 

2014 showed that coverage of the campaigns were commendable. Most reports in the 

mainstream newspapers, on radio and TV, were saturated with anti-GBV messages 

throughout the commemorations. 

 

For example, radio programming during these campaigns was inundated with reports on 

gender issues. Different dimensions were reported through various personalities who 

were given the platform to discuss issues to do with child marriages, sexual abuse, 

human rights, HIV/AIDS, domestic violence and the country’s legislative framework.  

 

Initially, coverage was marked by a prevalence of female sources, possibly because 

society – and the media – viewed gender issues exclusively from a traditional 

perspective as being “women’s issues”. But gradually over the years the sourcing 

became more balanced, as the media began to understand that that the issue of GBV 

was a society problem that needs the participation of both sexes to solve. So that in our 

report of last year’s event (2014) the voices of both men and women in civil society, 

activists, government officials, and ordinary civilians, were accessed, freely expressing 

their views on gender-based violence. 

 

However, widespread publicity of The 16 Days campaigns was not reciprocated with the 

quality of information in the reports. The media lacked thoroughness in developing self-

generated reports that independently investigating the nature, extent and causes of 

GBV. As such, most reports event-based or simple reports of official statistics with little 

further interpretation. This suggests the media still have a lot to learn in addressing the 

challenge of GBV in society. 
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In addition, the statistical evidence provided by the police and published in the media 

reflecting an increase in the cases of GBV is clear testimony that government is still far 

from meeting the Millennium Development Goals that seek to promote gender equality 

and empowerment of women. Although various policies were put in place, the 

prevalence of GBV cases in the country suggests policy loopholes either in the nature of 

the policies themselves, or their implementation. It may also reflect badly on the public 

themselves in the sense that maybe the victims of GBV are not fully taking advantage of 

the policies promoting gender equality. 

 

 

Recommendations 

Based on the findings of this report, MMPZ suggests the following recommendations: 

 First of all, the media should be commended for their extensive coverage of 

events around the 16 Days campaign and for realizing this is a social disease 

that involves all of society – men and women. However, they should also find 

creative, original ways to present this issue that helps the public understand it 

better.  

 The media should not treat The 16 Days campaign as just a one-off event that is 

commemorated once a year, but as an ongoing awareness exercise of a serious 

social problem that should spur society to reconfigure its perceptions and moral 

compass on issues of GBV. As police figures suggest, this issue demands a 

more concerted investigation by the country’s mainstream media. The media 

should report about GBV throughout the year and also revisit cases that occurred 

outside The 16 Days campaign period. 

 The media should also ensure the voice of ordinary people are also included in 

their stories in addition to the “experts” and specialists. Self-generated reports in 

which ordinary people discuss the challenges they face, or narrate their ordeals, 

add to the authenticity of reports on GBV rather than relying exclusively on the 

commentary of experts in the field. Encouraging survivors of violence to tell their 

own stories and placing them in a context where they can receive advice and 

assistance is a key to championing the anti-GBV campaign, as this will 

encourage others in similar situations to talk about their problems and generate 

debate on the issue within their communities. 

 

 All stakeholders, including the media, government, civil society and the public 

should advance national gender policies in order to effectively address GBV. As 

long as policies continue to be formulated without being effectively implemented 

by all stakeholders, the campaign against GBV will remain unrealistic. 

Ends// 
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